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Connector will enable immediate report-
ing on and analysis of data from all 
company brands.

Additionally, IT has been able to de-
crease time spent on creating individual 
reports for employees at various levels 
in the company. “In the past, some 
employees were not able to access sales 
information simply because it was too 
time consuming to segregate data for 
one individual. Today, because QlikView 
offers data security restrictions according 
to role, employees can access a universal 
sales report and work with the data that 
is relevant and permissible for their role 
in order to get the answers they need,” 
explains Siegel.

QlikView’s ease-of-use has made life 
easier for both the IT department and 
the end users. The majority of users are 
able to begin using QlikView without 
any training, driving up acceptance 
rates while reducing training costs. 
The IT team is able to respond to most 
report requests with a same day turn-
around. 

Next steps:  
Financial and marketing analysis
When the Lifetime Brands team original-
ly decided to purchase QlikView, they fo-

cused on its use within a small group of 
employees. However, once management 
saw the success of the initial applica-
tions, the company purchased additional 
licenses and has begun to extend usage to 
other functional areas. 

In an effort to expand financial analy-
sis, Lifetime Brands is now developing 
reports that will enable managers to 
prioritize action based on predicted 

profit and loss impact. The company is 
also considering future plans for a mar-
keting application to provide enhanced 
analysis of marketing campaigns and the 
competitive landscape.

“It’s been a world of difference between 
our old reporting and what we can do to-
day. The savings and benefits will multiply 
further for Lifetime Brands as our use of 
QlikView expands,” concluded Siegel. 

“QlikView has been fantastic. It has exceeded 
our expectations, even though we have really 
just scratched the surface of what it can do  
for our organization.

Clifford Siegel, Senior Vice President, Global Supply Chain, Lifetime Brands, Inc.”
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